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Response, Recovery, Resilience 
Kelowna Chamber of Commerce Roundtable
June 16, 2020

Kelowna



Paynter’s Fruit Market, Kelowna



TOURISM INDUSTRY PERFORMANCE
BC Restart Scenario 2020 vs 2019

Tourism  Employment Tourism Revenue Tourism  Tax Revenue

2020 Re-Start Plan Estimates 2019 Industry Performance (est.)

44,000

166,000

$6.7 B

$21.5 B

$0.55 B

$1.8 B

Tourism industry 
employment, 
revenue and taxes 
projected to decline 
70% in 2020.



I. RESPONSE
II. RECOVERY

III. RESILIENCE

Essential 
Travel Only

Canada
Wide

BC
Wide

(evolves to 
include Alberta)

Restricted 
International

Unrestricted 
International

Hyper Local
Travel Only

Within Community:
services, retail, restaurants, 

museums, art galleries

Phase 1 Phase 2 
(May 19 - May 31)

Phase 3
(June-Sept)

Local 
Travel 

TBD

Phase 4

ROAD TO RENEWAL

*This is a hypothetical model and is subject to direction from the Provincial Health officer and Government.







Dune Za Keyih Provincial Park

Our Approach to COVID-19 Crisis:
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30+ Million
Impressions across social, digital and TV/PSA
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02
Discovery & Dispersion

Bookable Experiences

Inspiration
01

BC’s RESTART MARKETING CAMPAIGN: 
Three layers
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INSPIRATION01

VIDEO:
TELEVISION,
SEARCH, SOCIAL

https://vimeo.com/tandemphotography/review/422980190/37755e20ee
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DISCOVERY & DISPERSION

*Note: mock-ups only.

Know Before You Go Ad Awareness Ads
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Working with over 140 City and 
Community Destination Marketing 
Organizations and 15 Sectors.

BOOKABLE EXPERIENCES



MEDIA ACTIVITY
‘Turning Up the Dial’ when the time is right
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$10M
Province of BC
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Co-op Marketing

$1.5M

$4.7M

$4.5M

DBC Co-operative Marketing 
Program for 47 community 
consortia (140 communities) 
and 15 experience sectors

$1.5M
To 47 community consortia 
& 15 experience sectors in 
DBC’s Co-op Program

To 9  cities/resorts 
representing 74% of BC 
industry revenues

DBC funds added to match 
Destination Canada 
investment



Prince George

$400K Sector Organizations

$130K Visitor Centre upgrades
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DestinationBC.ca
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Request Assistance at:
IndustryDevelopment@DestinationBC.ca

https://www.tripadvisor.ca/Owners
https://www.google.com/intl/en_ca/business/
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$1 Million
Catalyst Fund



Knox Mountain Lookout, Kelowna



Okanagan Falls

Policy & Regulation
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@DestinationBC DestinationBC.ca

https://www.destinationbc.ca/
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