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TOURISM INDUSTRY PERFORMANCE 13;
BC Restart Scenario 2020 vs 2019

$215B

$1.8B
166,000

Tourism industry

employment,

revenue and taxes

projected to decline 44,000
70% in 2020.

$0.55 B

Tourism Employment Tourism Revenue Tourism Tax Revenue

m 2020 Re-Start Plan Estimates ®2019 Industry Performance (est.)



ROAD TO RENEWAL
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*This is a hypothetical model and is subject to direction from the Provincial Health officer and Government.



BC Restart Base Case Scenario

vs 2019 Actual Overnight Visitation
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BC Restart Base Case Scenario
vs 2019 Overnight Visitor Spending (Est)

Monthly Overnight Visitor Spending
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30+ Million

Impressions across social, digital and TV/PSA




BC's RESTART MARKETING CAMPAIGN:
Three layers
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https://vimeo.com/tandemphotography/review/422980190/37755e20ee

Know Before You Go Ad

Destination British Columbia

Sponsored

e

Where will you go, what will you see, when it's
time to explore BC? Read more on the local travel
guidelines.

Destination British Columbia ...
T Spor A

Qur wild backyard is waiting just outside your door.

Start planning for summer with these © ultimate
BC experiences.

DISCOVERY & DISPERSION

Awareness Ads

Destination British Columbia

Sponsored

From towering heights to calming waters, where in
BEC have you always longed to see? Uncover BC's

. Destination British Columbia ...

From glaciers to vineyards, BC has every kind of
nature you're looking for this summer. Check out

hidden gems this summer. these 6 BC experiences.

HELLOBC.COM

HELLOBC.COM

HELLOBC.COM HELLOBC.COM
Explore BC this summer LEARN MORE Explore BC this summer LEARN MORE Explore BC this summer Explore BC this summer
Read before you go Start planning your trip Start planning your trip Start planning your trip
E[b Like [:] Comment ;.{) Share ub Like [:) Comment ;D Share [[3 Like D Comment (> Share EC) Like

(] comment > Share
*Note: mock-ups only.
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BOOKABLE EXPERIENCES

EXPLORE
FROM SEA

T0 SKY

Working with over 140 City and
Community Destination Marketing
Organizations and 15 Sectors.

VISUAL STORIES




MEDIA ACTIVITY
‘Turning Up the Dial’ when the time is right

Global? Google

HEXPLOREBC

o VANCOUVER SUN






CO-Op Marketmg DBC Co-operative Marketing
Program for 47 community
consortia (140 communities)
and 15 experience sectors

DBC funds added to match
DESTINATION . .
BRITISH COLUMBIA’ Destination Canada
investment

To 47 community consortia
& 15 experience sectors in
DBC’s Co-op Program

To 9 cities/resorts
representing 74% of BC
industry revenues




$4OOK Sector Organizations
$130K Visitor Centre upgrades
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Home

DESTINATION

) ERITISH COLUMBIA WHO WE ARE WHATWE DO LEARNING CENTRE RESEARCH & INSIGHTS

Learning Centre

LEARNING GENTRE

Ksan ig theSkeena Country of Northwestern BC

DestinationBC.ca
Get inspired.

Explore Destination BC's Learning Centre.

Open 24/7, access free resources and tools, featured articles, guides, templates, and videos. Learn

something new today!

For even more resources, tools, and information for small business owners and entrepreneurs see the

provincial government resources page and visit Small Business BC.
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Restart Safely: Health & Safety Essentials
to Support Re-opening

destinationbc.ca/recovery—webinars



©'¢)

tripadvisor®

OKAMNA N SPIRITS

= _vH_ e My Busmess

o glef?

Request Assistance at:
IndustryDevelopment@DestinationBC.ca


https://www.tripadvisor.ca/Owners
https://www.google.com/intl/en_ca/business/
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$1 Million
Catalyst Fund

[ PRINCE RUPERT
Phatas Jongsun Park

DEVELOPMENT THEME A
— ENVIRONMENTAL INTEGRITY

Action A-4-1

representati
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Western Economic
Diversification Canada

Diversification de |'économie
de I'Ouest Canada







DESTINATION
BRITISH COLUMBIA®

o @DestinationBC

DestinationBC.ca
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https://www.destinationbc.ca/
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